Chapter 1-2 Outline

Please fill in outlines as we cover the material.  Outline can be collected at any time for a grade or participation points.  This outline will also be a valuable tool in answering review questions and will serve as a study guide for tests.

What is a consumer?

Is everyone considered a consumer? Why

Goods are defined as:

Services are defined as:

We have three main roles as a consumer

1.

2.

3.

Marketplace:

Marketing experts:

Retailer:

Effective consumers should:

1.

2.

Consumer Advocates:

 In 1962

Redress-

FTC-

USDA-

FDA-

FCC-

Fair credit reporting act-

Consumer Affairs Dept.-

Consumer Action Panel-

Media-

Types of media

Identity theft-

How can thieves obtain you information?

What steps can we do to prevent theft?

Social Security number-
Secure sites-

Things to do if you believe your identity has been stolen

1. 

2. 

3. 

Online Profiling-

Cookies

Deceptive Advertising-

Examples include-

Fraud-

Examples include-

A few ways to resolve possible problems

1. Mediation-

2. arbitration-

3. Small Claims court-

4. Class Action Suit-

Priorities

What is the difference between a need and want?
Need-

Want-

Values-

Standards-

Goals-

Can be long term or short term

Examples-

Can goals change?  Why 

Limited Resources
Resources-

Types of resources

1. 

2. 

3. 

4. 

5. 

6. 

Scarcity-

Opportunity cost-

Resource options:

1. 

2. 

3. 

4. 

Bartering-
Management-

Four Steps

1. 

2. 

3. 

4. 

Procrastination-

If it seems over-whelming, start with ______   _______ and follow through

Decision Making Steps:

1. 

2. 

3. 

4. 

5. 

6. 

7. 

Factors that affect consumer decisions:

1. 

2. 

3. 

4. 

Also known as conspicuous consumption which is-

 Terms to know:

Critical thinking-

Credentials-

Bias-

